
  

 

 

Public Relations Specialist, Part-Time Role 

New York, NY  

 

About the Foundation: 

 

Founded in 1998 by Co-Chairmen Leonard and Ronald Lauder, the Alzheimer's Drug Discovery 

Foundation (ADDF) is a vibrant, growing biomedical philanthropy which awards grants to 

leading scientists conducting breakthrough drug discovery and early clinical research. Our 

mission is to accelerate the discovery of new drugs to prevent, treat and cure Alzheimer's 

disease, related dementias and cognitive aging. 

 

Position Overview: 

 
This is an exciting opportunity to build communications capability of a growing 

organization with a vitally important mission.  

 

The Public Relations Specialist is primarily responsible for increasing the visibility of the 

Alzheimer’s Drug Discovery Foundation and garnering press for the organization’s drug 

discovery research portfolio, aging and Alzheimer’s prevention website, scientific conferences 

and special events. The Public Relations Specialist will also be responsible for promoting the 

ADDF’s scientific team as expert resources for interviews and articles pertaining to aging, 

Alzheimer’s, venture philanthropy and drug discovery. 

 

S/he will cultivate relationships with journalists and bloggers, field media inquiries, write and 

distribute press releases, organize and support media events and, in collaboration with the 

Communications Manager, plan integrated, multi-faceted and effective media strategies.    

 

Established contacts with high-value media targets and a proven ability to garner media 

coverage are a must. The ideal candidate will also be adept at crafting persuasive, clearly written 

and targeted releases, pitches and alerts, and will have experience translating complex scientific 

material into accessible content. 

 

The Public Relations Specialist will report to the Communications Manager and collaborate 

closely with the Vice President of Philanthropy and Communications.  

 

This is retainer-based position, with flexible, part-time work hours and a starting three-month 

contract. 

 

Responsibilities:  

 

 Spearhead media outreach related to Alzheimer’s Drug Discovery Foundation news, 
achievements, research results and special events, ensuring that ADDF colleagues have 

the information they need to support effective media outreach 

 Work with staff to gather data, quotes and visual support and identify most interesting 

stories 



 Cultivate and connect with local and national media representatives, especially those 

focused on reporting health, science, philanthropy and society news 

 Craft pitches and media advisories and handle distribution and follow-up 

 Respond to and field media inquiries and handle appropriate follow-up, including 

arranging interviews with ADDF experts on staff and ADDF-funded researchers 

 Organize, as needed, media events and journalist cultivation events 

 Monitor online comments related to ADDF and respond when appropriate  

 Review and edit press releases drafted by the ADDF’s NGO, biotechnology, 
government and business partners 

 Other duties and assistance as assigned 

 

Qualifications 

 Bachelor’s degree in Communications, Public Relations, English or related field 

 Minimum of 5 years’ experience in journalism or PR, including at least 3 years directly 
working with journalists 

 Established contacts with high-value media targets 

 Excellent writer and strong public speaker 

 Demonstrated ability to make independent decisions on day-to-day tactical questions 

 Must be energetic, self-motivated and persistent in pursuing media leads 

 Health, science and drug discovery media contacts a plus 

 

How to apply 

 Please send a cover letter and resume including pay requirements to: 

hr@alzdiscovery.org. No phone calls please. 

 

Benefits include flexible work hours and freedom to work remotely.  
 

mailto:hr@alzdiscovery.org

